
PERMANENT ROOTS, 
SECURING A HOME FOR 
SELF HELP GRAPHICS & ART
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Barrio Mobile Art Studio workshops ca. 1970
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MISSION
Founded in 1970 in the heart of East Los Angeles, 
Self Help Graphics & Art is dedicated to the 
production, interpretation and distribution of prints 
and other art media by Chicana/o and Latinx artists. 

Our multi-disciplinary, intergenerational programs 
promote artistic excellence and empower our 
community by providing access  to space, tools, 
training and capital.

Self Help Graphics Artists and Staff, 1970s 
(Founder Sister Karen Boccalero, far right)
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We are at the center of art and social justice. We advance 
community arts practice into the fields of social practice, 
museum and curatorial studies, creative entrepreneurship, 
fine art production, and we develop an artistic workforce. 

We serve the creative and artistic needs of the Eastside 
and Los Angeles, providing space and tools for visual and 
musical artists...

to gather, 
to grow together, 
to learn from 
each other.
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Gabriela Claro and Trenely “Clover” Garcia working on the Migrant Mamas 
Mural in collaboration with Las Fotos Project.
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The seeds of what would become Self Help Graphics & Art were 
planted in 1970, during the height of the Chicano Civil Rights 
Movement; when two young queer Mexican artists, Carlos Bueno and 
Antonio Ibáñez, Frank Hernandez and several chicana/o artists, met 
Sister Karen Boccalero, a Franciscan nun who mastered printmaking 
at Temple University’s Tyler School of Art. Reflective of the social and 
political climate of the time, and frustrated by the inaccessibility and 
lack of facilities available to young Chicana/os wishing to develop their 
talents as artists, they set out to remedy this need. This plan would not 
only serve the needs of aspiring Chicana/o and Latinx artists, but also 
the greater East Los Angeles community. Today,  Self Help Graphics 
& Art continues to be at the intersection of arts and community, 
providing a forum for local and international artists to thrive.

Self Help Graphics & Art has had four homes in over four decades. The 
organization’s first home was Sister Karen Boccalero’s garage in Boyle 
Heights, to SHG’s iconic mosaic-tiled home in unincorporated East Los 
Angeles. Our current home is located in a repurposed fish-packing 
refrigeration facility in the community of Boyle Heights where we were 
founded. The current building has undergone a transformation that 
includes redesigned print studios, a mixed-use event space and a 1,500 
sq. foot exhibition area.

our story

Barrio Mobile Art Studio Workshops, 1970s

Artist Humberto Saenz gives printmaking demonstration
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1970/71 
Sister Karen, Carlos 
Bueno and Antonio 
Ibañez begin printing 
out of her garage in 
East LA. 

1973
Self Help Graphics 
& Art, Inc. is 
incorporated 
as a nonprofit 
organization.

1986
The California Ethnic 
and Multicultural 
Archives at UC Santa 
Barbara acquire the 
SHG collection in 
perpetuity allowing 
for a long term 
stewardship of SHG’s 
print publications 
and files for research. 

1996
Sister Karen sends 
artists Ofelia Esparza, 
Yolanda Gonzalez 
and Margaret Sosa to 
produce Día de los 
Muertos in Glasgow, 
Scotland.

2008
Archdiocese sells 
SHG building, new 
landlords increase 
rent and decrease 
SHG footprint in 
building.

2018
After four years of 
negotiation, SHG 
acquires building 
for $3.625M in one 
of the hottest real 
estate markets in the 
country, effectively 
giving SHG agency 
over its future.

SHG has its first exhibition 
at El Mercadito. 
SHG moves to a 9,000 
square-foot third-floor 
space at 2111 Brooklyn 
Avenue in Boyle Heights 
and Self Help Graphics 
officially opens. The 
first  Día de los Muertos  
takes place as  a small 
and intimate celebration 
amongst the artists.

1972 

SHG moves to 3802 
Cesar Chavez Blvd to 
the former Catholic 
Youth Organization 
building which  would 
become its iconic 
mosaic-tiled home 
(courtesy of artist 
Eduardo Oropeza)

1979

Chicano Expressions 
exhibition was funded 
and toured by United 
States Information 
Agency. The exhibition 
included works 
produced at  Self Help 
Graphics and traveled 
to South Africa, Spain, 
France, Germany, and 
Mexico.

1994/95

Passing of Sister 
Karen Boccalero 
at age 64.

1997

SHG moves into the 
Ocean Queen at 1300 
E. 1st Street in Boyle 
Heights, a former fish-
packing plant owned 
by the Community 
Redevelopment Agency

2011
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SHG plays a role in keeping and reflecting the identity of the 
immigrant, Chicana/o and Latinx community that finds itself under 
pressures of displacement.

Securing a Cultural  
Anchor for the Eastside

Boyle Heights is one of 
the nation’s largest 
concentration of 

Latinos 
100,000 residents 
in 6 square miles.

East Los Angeles 
located immediately 
east of Boyle Heights 
has a population of 
126,496 with a 
density of 6,973.5 
people per square mile 
and is 97% Latino. 

29% of Families 
are living under the 
federal poverty line.

Over 75% 
are renters.

Formerly a redlined neighborhood, Boyle Heights experienced blight and disinvestment for decades before today’s market made it one of the 
hottest real estate territories in the country. We understand and acknowledge the accelerated process of gentrification in the Eastside and across 
Los Angeles and our building acquisition allows SHG to establish permanent roots before being displaced.

Fluid History that includes 

the Tongva nation, 
(the original inhabitants,) 

Native Americans 
(via the Indian Relocation Act), 
Jewish, Japanese, Black 
and Latino populations.
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SHG’S proximity to the heart of downtown Los Angeles 
and the convenience of mass transportation, 
a Metro Station off the Gold Line, 
make it part of one of the most desirable 
real estate markets in the U.S.

shg Helps residents thrive, allows artists to grow and be nurtured, 
and stabilizes the mental and emotional health of communities of 
color. Self Help has developed into a social center, and we are a 
catalyst for economic and entrepreneurial development.

On annual basis, SHG serves approximately: 

30,142 Community members 
  6,793 youth served (ages 5 - 24)

      131 Individual WorksHOPS

        3 Marketplaces provide economic support  
       to artists and local economy

  6 City Council Districts

  4 County Districts

  4 Statewide art activations

Self Help Graphics & Art is 
an anchor institution 
for neighborhoods such as 
Boyle Heights & East Los Angeles.
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PACIFIC 
STANDARD TIME: LA/LA

William Acedo
Laura Aguilar
Alex Alferov
Jose Alpuche
Michael Amescua
Miguel Angel Reyes
Jose Antonio Aguirre
Judith Baca
Alice Bag
Ricky Beltran
Chaz Bojorquez
David Botello
Rafael Cardenas
Barbara Carrasco
Yreina Cervantes
Mita Cuaron
Alfredo de Batuc
Ofelia Esparza
Rosanna Esparza

Kathy Gallegos
Luis-Genero Garcia
Margaret Garcia
Yolanda Gonzales
Daniel Gonzalez
Cici Gonzalez
Dolores Guerrero Cruz
Wayne Healy
Judithe Hernandez 
Willie Herron 
Salomon Huerta
Leo Limon
Rosalie Lopez
Alma Lopez
Gilbert “Magu” Lujan
Poli Marichal
Gronk Nicandro
Wayne Perry
Omar Ramirez

Ricardo Reyes
Pedro Rios Martinez
Artemio Rodriguez
Reyes Rodriguez
Sonia Romero
Frank Romero
Shizu Saldamando
Teddy Sandoval
Ana Serrano
Joey Terrill
Peter Tovar
John Valadez
Patssi Valdez
Linda Vallejo
George Yepes
Jaime Zacarias
Ibanez y Bueno 
Votan 

Pacific Standard Time: LA/LA had an estimated 2.7 million 
visitors, with over 70 partner institutions across Southern 
California contributing exhibitions, film, music, performances, 
and public programming of all kinds.  Drawing visitors from 
around the region and from all corners of the world.

Estimated Participant Spending (millions) $53.1
Estimated Visitor Spending (millions) $192.6

TOTAL ECONOMIC IMPACT:
• Output (millions)  $430.3
• Employment (jobs) 4,080
• Labor income (millions) $187.9
• Total State and Local Taxes (millions) $24.3

A conservative estimate of 5,000 participants visited Self 
Help Graphics’ exhibition Día de los Muertos: A Cultural 
Legacy, Past, Present and Future. 

Institute for Applied Economics, Los Angeles County Economic 
Development Corporation

SHG AFFILIATED ARTISTS IN PST
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Cheech Marin, Leo Limon and Sonia Romero, PST:LA/
LA exhibition @ Self Help Graphics & Art.

Self Help Graphics’ PST:LA/LA exhibition Día de los 
Muertos, A Cultural Legacy. 

Papier-mâché sculptures by Edgar, Norma & Leila Coronado, 
PTS:LA/LA exhibition, Self Help Graphics & Art.

Self Help Graphics’ PST:LA/LA exhibition 
Día de los Muertos, A Cultural Legacy.
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Securing a permanent 
home is monumental for 
the Eastside community, 
the national arts field 
and for community-
serving organizations.

Mujeres de Maiz: WOMXN WARRIORS Honoring the 50th Anniversary of the Walkouts & 
Intergenerational Organizing, March 17, 2018. Opening reception.
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• A PERMANENT HOME creates stability and place where the 
community can convene for art-making.

 
• SHG has cultivated and developed long term cross-sector 

partnerships with The Getty, Cal State LA, the Natural History 
Museum, UC Santa Barbara and Cal Arts. 

 
• SHG incubates individual artists across mediums and creates 

economic opportunities for artists and creative craft folk arts 
vendors through pop-up marketplaces, resume building, field 
experience, and paid work opportunities.

  
• Is a cultural asset on a local and national level by fostering an artistic 

workforce in the creative capital of the world. Artists like Gronk 
(opera set designer) and Yolanda Gonzalez (staging of Dia de los 
Muertos internationally) have traveled and worked internationally 
and they share  SHG as a common part of their career path. 

• Provides professional fine arts services and cultural programming 
for the greater Eastside communities and the LA region. 

• SHG was established as an incubator for ideas, artistic training 
and cultural production in response to the political turmoil of the 
1970s and continues to foster the community’s creativity. 

  

The nation currently faces similar political and economic 
turmoil, particularly in communities of color, which 
places stress on underserved communities that SHG has 
traditionally served for over four decades. As urban centers 
across the country experience rapid development, it is a 
crucial moment in SHG’s trajectory to secure a permanent 
home and remain an integral artistic anchor in Los Angeles.

SOY Artista (Summer of Youth) printmaking workshop. 



14

Boyle Heights and East Los Angeles continue to feel the pressure of 
the inflated housing market, speculative real estate and citywide lack 
of affordable housing options. A 2017 report by PolicyLink finds that 
arts and culture are essential components of “an equity framework” 
because they “reflect the assets of communities and enable cohesion” 
in a diverse nation. “The tools of arts and culture can accelerate 
equity”, by building opportunities to a broader network and mitigate 
displacement and alienation of residents, particularly in the context 
of redevelopment. 

SHG’s programs and our community-centered philosophy are great 
examples of what the field now has institutionalized as Social 
Practice, Creative Placemaking, and Creative Placekeeping. 

Forty-five years later, these programs remain as relevant as they were 
in 1970 because our communities continue to lack the equitable 
investment by private and public entities.

A notable example of the manifestation of SHG’s philosophy is artist 
Ofelia Esparza. Given the title of “master altar-maker” by founder 
Sister Karen Boccalero, Ofelia’s creative practice extends to her 

children and has taken her across the country and the globe. In 2018 
she received the National Endowment for the Arts National Heritage 
Fellowship - an award that recognizes artistic excellence and supports 
one’s contributions to our nation’s traditional arts heritage.  Her 
contributions, among many of SHG’s artists, are core to our ability to 
increase the social and cultural wellness well beyond the Eastside.

EQUITY AND INCLUSION 
IN THE ARTS

Ofelia Esparza - 2018 National Endowment for the 
Arts National Heritage Fellow. 
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Resident Artist Victor Rosas shares his work with attendees of the Annual 
Print Fair in Self Help Graphics’ Open Print Studio. 
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The SHG capital campaign envisions a five-year effort that will 
gather the resources to acquire the building and pay a very 
favorable Program Related Investment loan from the California 
Community Foundation, as well as fundraise for the renovation 
of the site, upgrading of equipment and outfitting the building 
for our community’s best use. The campaign will also require 
supplementing staff capacity for the duration of the campaign in 
order to continue our annual programs and fundraising efforts 
while the capital campaign runs simultaneously. 

A key element of our campaign is the goal to fundraise both 
maintenance reserves (a crucial resource as new property owners) 
and operational reserves to serve as a support should unforeseen 
financial challenges arise. And, of course, the campaign will include the 
envisioning and implementation of expanded and new programming. 

CREATING THE FUTURE OF 
SELF HELP GRAPHICS & aRT

Barrio Mobile Art Studio Silk Screen Workshop.
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Professional Printmaking Program (PPP) 
SHG’s artistic foundation and world renown print publishing has 
produced more than 1,000 fine art serigraph editions including 51 
ateliers of silkscreen prints by local and visiting artists. The PPP will see 
a revitalization with the implementation of expanded programming, 
printmaking partnerships and the launch of the collaborative peer-to-
peer Master Printer apprenticeship to encourage mentorship among 
printmakers and youth interested in learning the art form.

Biennial Printmaking Summit
2017 saw the inaugural Printmaking Summit with the support of 
the Eastside Arts Initiative and was an unprecedented  gathering 
of Chicana/o and Latinx printmakers, from veteran generations of 
master artists to emerging and youth artists. This summit ensures new 
generations of printmakers and cultural workers access to master 
printmakers, artists and a network of printmaking studios, a critical 
need to maintaining a vibrant Chicana/o and Latinx arts field.

AREAS FOR PHILANTHROPIC 
INVESTMENT AND CURRENT 
and FUTURE PROGRAMS

Artist Tanya Melendez preparing a matrix for her serigraph 
through the Professional Printmaking Studio Program.

Local artists Andi Xoch and Clover editioning a print 
through the Master Printer Apprentice Program.
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Dia de los Muertos and Cultural Events
Self Help Graphics legacy signature cultural event is Día de los 
Muertos. For 45 years Self Help Graphics & Art has produced its most 
popular Los Angeles cultural event Día de los Muertos and perhaps 
the oldest Day of the Dead commemoration in the country. This 
program is unique in that it provides the community with a season 
of activities to celebrate and prepare from August to November for 
Día de los Muertos. The activities include the participation of over 
50 community organizations, 100 Artists, 30 plus vendors/small 
businesses, 150 plus volunteers and 10,000 attendees. 

Barrio Mobile Art Studio
The Barrio Mobile Art Studio (BMAS), founded in 1974, was created 
to meet the community where they live, work, or study with art 
workshops and creative experiences. We’ve hired and trained artists 
to facilitate workshops using a peer-to-peer pedagogy, fostering their 
professional development, and social entrepreneurship. We offer 
programming to underserved communities where arts education is 
often not integrated into the curriculum. BMAS allows SHG to hire 
and train artists and community members interested in beginning 
a career in arts education, pay them a competitive fee, and enact its 
mission of self-help on a year-round basis. 

Self Help Graphics & Art’s 45th Anniversary 
Día de los Muertos Celebration. 

Artist in residence Dewey Tafoya teaches a DIY silk-
screen workshop at the Natural History Museum. 
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General Art Workshops
Providing local community members and artists with the opportunity 
to develop professional experience while experimenting with a 
variety of techniques and print mediums, SHG seeks to revolutionize 
printmaking and introduce new digital mediums to youth such as 
animation, 3-D printing and virtual reality. 

Artist Roundtable
We draw on over 60 artists to advise on programming and special 
projects. Artists support SHG staff during key programming events 
and efforts, participate in the Open Print Studio activities, engage 
in bi-monthly meetings, facilitate workshops, and give artist talks. 
The Artist Roundtable serves as our compass and a crucial thought-
partner during the planning process to the outfit of the building. 
Members include legacy artists such as Yreina Cervántez and Linda 
Vallejo, to mid-career and emerging artists such as Sonia Romero 
and Dewey Tafoya. 

Artist Humberto Saenz print workshop.

Artist round table meeting, artists gather to 
discuss programming and skill share. 
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Project-based Residency
SHG offers Project-Based Residency providing local artists with 
studio space to work during the run of a specific initiative—from pre-
production to execution of the project, along with an evaluation 
period. Artists in residence will also be introduced to SHG’s network 
of supporters, art collectors, cultural workers and curators. 

Artist in Residence
As part of the Artist in Residence program, Self Help Graphics & Art 
will provide the participating artists with furnished studio and/ 
or office space.   SHG will provide a priority for programming 
workshops, opportunities to exhibit work including logistical support 
and dedicated funds, financing to commission work, support to 
participate in projects outside the confines of SHG’s facility, marketing 
and documentation, fiscal sponsorship, artistic and professional 
development opportunities, and access to SHG institutional network 
of peers and curators.

Artists prepare wall panels to paint 
large-scale mural.

Opening reception for first Young Curator 
exhibition, January 2016. 
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University Certificate Programs
One of the long-term goals in the strategic plan builds partnerships 
with local institutions of higher education to incorporate SHG into their 
curriculum via a certificate program within the arts and education. The 
upgraded space will support both print production in the renovated 
Professional Printmaking Studio and educational endeavors with 
classes of students from local colleges and universities. 

Venue Rental Income
Upgraded and better use of the space will also enable the leveraging 
of venue rentals for increased earned income opportunities. While 
this is a current income stream, the renovation of the building will 
maximize these opportunities via upgraded audio/visual capability 
and additional event supplies (chairs, tables). 

Printmaking Summit 2017, Artist Malaquias 
Montoya discussing his work.

VANS venue rental with a documentary punk 
film screening and band performances. 
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THE CAMPAIGN FOR SHG
A robust, but pragmatic capital campaign has been developed to 
ensure an optimistic, realistic, and measured process in pursuit of 
this goal. 

The campaign goal is $6 million and provides for:
 
• The acquisition, retrofit, and renovation of     

1300 East 1st Street.

• Upgrade and expansion of printmaking equipment               
and gallery facilities.

• A maintenance reserve–to ensure that the building will       
receive proper care. 

• A programming reserve–to ensure that the building will     
be filled with impactful programming.

• Soft costs to support the campaign, including increased          
staff capacity and a contingency fund.



23

   Self Help Graphics supported me at a pivotal moment in my early artistic career, 
and I would not have reached success if it were not for the many years that SHG 
was my artistic home. SHG was the first place that invited me to create a print with 
a master printer, and this opened many doors for me and gave me the confidence 
to pursue my art. It only takes a few interventions in a young artist’s life to set them 
up for success, and SHG was that for me. 

- Favianna Rodriguez 
Artist and Executive Director, CultureStr/ke

  I owe much of my success as an artist to Self Help Graphics & Art. Through 
SHG I have access to printmaking facilities, workshops, and many opportunities 
to create work,  curate portfolios and exhibitions. SHG has always trusted my 
vision as an artist and has given me the confidence and support I needed when I 
needed it most. Equally important to me is the SHG community of artists who are 
like family to me. In a city as large as Los Angeles, I feel so lucky and honored to 
share a special connection with the other SHG artists.

- Miyo Stevens-Gandara 
Artist and Professor, Rio Hondo College

    Self Help Graphics and Art has been crucial to my development as a community-
engaged artist. Having not entered the art world through the traditional art school 
pipeline, my time at the studio, with fellow artists, and community members has 
provided me a solid foundation for thinking about the role of the arts in working-
class spaces and provided the necessary training to now pursue an MFA in 
printmaking. I am forever grateful for their work and for their commitment to making 
available resources and space for me and other members of the LA community.

- Alvaro D. Marquez
Artist and Graduate Student, Cal State Long Beach

   The City of Los Angeles Department of Cultural Affairs invests in community-based 
organizations like Self Help Graphics & Art to make sure young and emerging 
artists obtain more educational and exhibition opportunities. As a preeminent 
center for Latino art and printmaking in LA, I cannot stress how important it is for 
Self Help to have access to capital to leverage a sustainable future. 
 

- Danielle Brazell
Managing Director
City of Los Angeles Department of Cultural Affairs

  Self Help Graphics & Art positively impacts the social and cultural wellness of 
the Eastside and the entire L.A. County community through its creative workforce 
pipeline, culturally competent one-of-a-kind programming, exhibitions, and 
public arts practice. For these reasons, I led the effort at the Board of Supervisors 

to dedicate funding to help secure its permanence—
but the work doesn’t end here. As an organization that 
is constantly giving back to our County community, 
I invite our neighbors, friends, and colleagues to 
join me in stepping forward in solidarity and give 
generously to Self Help Graphics & Art to secure this 
cultural gem in the creative capital of the world for 
future generations! 
 
- Supervisor Hilda L. Solis
Los Angeles County Supervisor for the First District 
of Los Angeles County
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CAPITAL CAMPAIGN 
TIMELINE

The timeline for the
SHG capital campaign 
is 5 years in length 

  2018

CapITAL CAMPAIGN 
GOAL IS $6 MILLION 

  2022

Our aim is to reach 
the halfway point 
of $3 Million by 
  2019

We are approaching our most loyal and long-standing 
friends, as well as institutions we believe share a 
common purpose.

The preliminary phase 
of the campaign will 
continue until approximately 
75% or $4.5 million 
has been raised
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Local youth learn the art of aerosol painting and stenciling 
through our aerosol workshops.
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SUSTAINABILITY & IMPACT
SHG’s future

Holiday Marketplace, one the longest running artist pop-ups featuring local 
artists, vendors and a variety of intergenerational workshops.



Youth prepare stencils for the Migrant 
Mamas Mural in collaboration with 

Las Fotos Project.
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SHG Strategic Plan
The 2016 SHG Strategic Planning process engaged a broad 
stakeholder group to envision the future of the institution to develop 
a business and financial plan to support the expanded operation.

This plan envisions an expanded operational budget for SHG 
leading up to, throughout, and beyond the capital renovation. 

The six goals of this plan are:

1. To provide industry leading, sustainable services in the areas of    
 printmaking/visual arts and education. 

2. To provide dynamic public programs offering multiple inviting   
 entry-points into the life of the institution.

3. To engage the diverse populations of Boyle Heights, the    
 East Side, and Los Angeles County, with an emphasis on the   
 Chicana/o and Latinx community.

4. To advance the development of SHG artists beyond the print-  
 making studio by connecting them with collectors, arts and   
 culture innovators and other stakeholders, in order to enhance   
 financial and reputational gain for those artists.

5. To leverage the esteemed history and intellectual property  of   
 SHG—its founders, artists, staff, educators, and advisors–as a   
 leadership resource for a community of Boyle Heights, Eastside,   
 Los Angeles County, national, and international peers. 

6. To build an infrastructure of human, financial, spatial, and digital resources  
 commensurate with programmatic and community aspiration.
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SHG Capital Campaign 
Gift Levels
SHG stands on the precipice of a new generation of service, 
artistic excellence, and innovation.

This campaign will call on you and friends of SHG and a diverse 
array of public and private stakeholders who share in the SHG 
vision for a diverse, equitable, and robust community of artists and 
thought leaders dedicated to the propulsion of Chicana/o and Latinx 
printmaking in East Los Angeles and beyond.

We need your generous involvement 
and those of our closest 
allies and stakeholders 
to make this vision a reality. 

Gifts of any amount are needed 
and appreciated.

Gifts at the level of $25,000 and above 
can be made over a period of three years.

SHG is offering a number of naming opportunities, 
as well as a robust set of annual incentives 
for donors at the level of $10,000 and above.

All naming opportunities are offered 
for a term of twenty-five years. 
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CAMPAIGN BUDGET
Hard Costs

Acquisition $3,625,000
Approximate Mortgage Interest 
(2% over four years)* $90,000

Renovation $815,000
Equipment $500,000

SUBTOTAL $5,030,000
Soft Costs

Campaign Fees and Expenses (including salaries 
and consultants)

$180,000

Implementation $60,000
Contingency $230,000

SUBTOTAL $470,000
Reserves

Maintenance/Operations $250,000
Programming $250,000

SUBTOTAL $500,000

TOTAL BEFORE RESERVES $5,500,000

TOTAL INCLUDING RESERVES $6,000,000 Holiday Marketplace, Boardmember and artist Wayne Perry 
demonstrates the art of wheelthrowing. 



30

Individuals: 
Zac Guevara* 
• Alfred Fraijo and Art Becerra*
• Luis Rivera
• Karen Mary Davalos
• Keri Castaneda and Alejandro Lara
• Justin Woodward
Jesse Casso
• Paulina Flores
• Roberta Tinajero
• Yvonne Colacion
• Endy Bernal
• Wayne Perry
Kene Rosa
Belinda Teitel
Anita Miranda
Guisela la Torre
Anonymous

*Lead Gifts

Current Campaign 
Contributors
Government:
City of Los Angeles      $825,000
County Supervisor Hilda Solis   $450,000
Former County Supervisor Gloria Molina $250,000

Foundations:
Weingart Foundation     $250,000
The California Endowment     $70,000
California Community Foundation   $50,000

• SHG Board Members
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Naming Opportunity 
& Levels
Amount 
The Self Help Graphics & Art Building at 1300 East 1st Street (street signage) $1,000,000
Sister Karen Boccalero Professional Printmaking Program    $750,000
The Self Help Graphics & Art Open Print Studio       $500,000
The Self Help Graphics & Art Gallery        $250,000 (sold)
The Foyer at 1300 East 1st Street          $100,000 
The Fabrication and Makerspace          $100,000
The Self Help Graphics and Art Office and Gathering Space     $50,000
Artist Workstations           $25,000 each
Gallery Lighting and Displays         $25,000
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THE TEAM 

The SHG Board and Staff have been in negotiations with the city 
of Los Angeles for the past four years—an endeavor that has had 
many stops and starts, many obstacles. Despite the challenges, the 
Board of Directors has played a key leadership role in this effort and 
will continue to work in partnership with SHG Staff to realize this 
dream. Board members who have rotated off now sit on our newly 
formed Council of Governors as they remain deeply invested in the 
future of SHG.

Staff members leading this campaign are the following:

Betty Avila
Executive Director

Betty sits on the boards of Arts for LA, Center for Cultural Innovation, 
and joined the inaugural Advisory Committee for the Cal State 
LA Fine Art Gallery in 2018. She is a founding board member of 
People for Mobility Justice, which exists to support low-income 
communities of color that bike, walk, and use public transit. Through 
her leadership, PMJ now has a paid staff and has gone from a start-
up in the active transportation world to having a seat at the table as 
long-term decisions are being for our communities at the municipal, 
state and national levels. Betty has been invited to speak for the 
Getty Foundation Multicultural Undergraduate Intern Summit, the 
Getty Leadership Institute, Federal Reserve Bank of San Francisco, 
California Association of Museums, Western Art Alliance and Museum 
Educators of Southern California and Claremont Graduate University. 
She gave testimony to the California State Joint Committee on the 
Arts in Sacramento shortly after the Ghost Ship fire (Oakland) on the 
need to view artists from a workforce and economic development 
lens and underscore the need for artist resources and housing. 

In 2017, Betty was named one of C-Suite Quarterly Magazine’s 
NextGen 10 in Philanthropy, Arts and Culture, and an Impact-Maker 
to Watch by City Impact Labs. She received her B.A. in Literature 
at Pitzer College, has an M.A. in Arts Management from Claremont 
Graduate University, and is a 2008 Fulbright Fellow to Korea. 



33

Stephanie Mercado
Development Associate

Stephanie Mercado is a fine arts professional with 10 + years 
experience in business management, arts administration, exhibition 
curation and fine art production. Stephanie Mercado is an  artist from 
Boyle Heights, Los Angeles. She has worked in arts administration 
since 2007, while maintaining her arts practice.  She has experience 
working with corporations and private clients on collections 
and acquisitions, appraisals, exhibition planning, and art gallery 
management. She has also worked as an artist assistant, as a costume-
maker and production assistant in the film industry. She obtained a 
Bachelor of Fine Arts degree from California State University Long 
Beach in Drawing & Painting and was awarded a merit scholarship to 
study drawing and painting in Florence, Italy through CSU Summer 
Arts.  Stephanie is a fellow of the National Association of Latino 
Arts and Cultures Leadership Institute in 2018. As an artist she has 
exhibited internationally including exhibitions in Spain, Canada, 
Colorado, Texas and Illinois.  Stephanie joined the Self Help Graphics 
& Art team in September of 2017.

Alma Villegas
Campaign Consultant

Alma comes to SHG with over twenty years of experience in the 
arts and fund development. She is the Development Manager for 
ArtworxLA and is the Business Director of chamanvision, a literary/
arts studio. Alma has developed and overseen projects for Apple, 
Capitol Records and Warner Bros. Alma has produced art exhibitions 
and events at LACMA, MOCA Los Angeles, Mori Museum and Parco 
Museum in Tokyo, Japan. She has garnered press articles in The Los 
Angeles Times and Art in America. Alma’s work in other areas includes 
transportation projects and environmental issues. Highlights include 
acquiring the City of Los Angeles, Mayor Villaraigosa’s support for the 
implementation of the Marine Life Protection Act and communications 
and outreach for Metro’s Westside Subway Extension. Alma’s career 
has always been marked with a deep interest in art and music. She 
began her career in radio, at the pioneering dance music radio 
station MARS FM in Santa Monica. At Geffen Records, she worked on 
artwork for now-classic albums by Nirvana and Sonic Youth. At WEA 
(Warner Elektra Atlantic), she worked in Marketing for numerous 
home video and computer gaming titles. Alma holds a B.S. in 
Business Administration, Marketing Management from California 
State University, Los Angeles, and an A.S. in Engineering and Spanish 
from Instituto Tecnologico de Estudios Superiores, Guadalajara, MX.
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